


g. Members enjoy the same rights in their private dealings as any other Albertan,
unless it is demonstrated that a restriction is necessary in the public interest.

h.  When a member, as an individual, is subject to more than one code of conduct,
the member or employee must consider the expectations in all. Members
understand that this ( de is not intended to conflict with other Codes of
Conduct, and will discuss any potential conflicts with the Code Administrator.

i. The Code applies to all members unless a specific exemption is granted by the
Code Administrator.

J. Members know that when they become aware of an actual or perceived conflict
of interest, they must at the first opportunity disclose this conflict to the Code
Administrator.

k. Members understand that disclosure itself does not remove a conflict of
interest.

I Members encourage their colleagues to act fairly and ethically and know that
they are able to raise concerns about a suspected breach by another to their
supervisor or the Code Administrator without fear of reprisal.

m. Members know that breaches of this Code may result in disciplinary action, up
to and including removal of the member.

n.  Members know that if they have any questions about the Code, or are not sure
how to apply these principles, they should consult with the Code Administrator.

Behavioural Standards

Behavioural standards help members and employees make appropriate decisions

when the issues they face involve ethical considerations. Behavioural standards

cannot cover all scenarios but provide guidance in support of day-to-day decisions.
members and employees must adhere to the following standards:

a. Members must not engage in any criminal activity and comply with all
relevant laws, regulations, policies and procedures.

b. Members must not use their status or position with the agency to influence or
gain a benefit or advantage for themselves, their families, their business
associates or others with whom they have a significant personal or business
relationship.

C. Member conduct contributes to a safe and healthy workplace that is free from
discrimination, harassment or violence.

d. Members must not use drugs or alcohol in a way that affects their
performance and safety or the performance and safety of their colleagues, or
that negatively impacts the reputation or operations of the Marketing Council.
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VL.

Affirmation

The Code of Conduct for the Agricultural Products Marketing Council was introduced
on March 1, 2010, revised in November 2011 and June 2013, and is reaffirmed
annually by the Board to ensure it remains current and relevant.

| understand and agree to adhere to the Code of Conduct as presented in this
document.
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